
 

       

UMS./EXS./032-10 

 

12 May 2010 

 
Subject : Explanation of quarter 1/2010 financial statements of Unique Mining Services Public 

Company Limited 
To   : The President of the Stock Exchange of Thailand 

 
Performance Summary 

 

Unique Mining Services Public Company Limited (“UMS” or the “Company”) reported net loss of 
Baht 9.59 million and loss per share of Baht 0.06 in Q1/2010. Meanwhile in Q1/2009, net profit was Baht 

106.74 million and earnings per share was Baht 0.70.  

 

 

Item 

Quarter 1 

2010 

(Baht million) 

2009 

(Baht million) 
YoY (%) 

Sales 564.35 729.52 -22.64 

Total Revenue 571.05 734.15 -22.22 

Cost of Sales 491.07 520.16 -5.59 

Gross Profit 76.23 208.60 -63.46 

SG&A 71.16 67.31 5.72 

Financial  Costs 16.52 18.14 -8.95 

Net Profit -9.59 106.74 -108.99 

 

Q1/2010 Analysis on Operations  
 

 UMS’s net profit in Q1/2010 decreased by 108.99% from the same period last year mainly due 

to the following reasons: 

1. Revenues from coal sales in Q1/2009 and Q1/2010 were Baht 729.52 and 564.35 million respectively. 

The 22.64% fall in sales mainly resulted from drop of sales volume to large-sized customers, 

including those in the cement and pulp & paper industries. However, the Company’s sales to medium 

and small sized customers rose year-on-year but the increase could not compensate for the fall in 

sales to large-sized customers.  

 



 

       

2. Gross margins declined by 63.46%. The Company reported gross margin of 13.51% in Q1/2010 

versus 28.59% in Q1/2009. The main reason was the higher than market rate cost of transportation 

on back of fixed Contract of Affreightment (COA) for voyages in 2009 and Q1/2010. Moreover, many 

new players have entered into the coal distribution business, consequently, bringing gross margin 

lower. 

 

UMS’s Strategy and Plans  

 

1. Given the rising trend of Newcastle Export Index (NEX) since the beginning of 2010, the 

Company has a policy to adjust selling price to better reflect market price. 

2. The main contributor to the decline in sales for Q1/2010 was the drop in sales to large-sized 

customers, mainly cement companies.  The improving economic environment as well as the 

planned government investment in infrastructure projects should drive up coal demand from 

large customer segment.  As a result, the Company expects sales to this segment to increase 

when compared to Q1/2010. 

3. Given the expiration of higher-than-market COA in Q1/2010, cost of new imported coal should 

move closer to market cost.  This should help bring down cost of goods sold from 2Q/2010 

onwards, which likely in turn improve gross margin. 

 

 

Please be informed accordingly. 

 

 

Yours Faithfully, 

 

 

 

 

 

 

Mr.Chaiwat Cruecha-Em 

Managing Director 

 

 


